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2. % ~ %% p & (English Teaching objectives)

Marketing management is a basic principle for management. We hope the students could learn the knowledge in
order to apply the concept of marketing management into practice in the future.
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A, 7~ 32 % & (English CourseDescription )

Marketing concept Marketing environment and stategy Marketing planning and marketing mix

5.7 = frs a4

Posa 4 L Phos g 4 | oA

1 A#HFEN 50%

2 A#HEAATFTiREEN 25%

3 AAFmEERS 25%

(AR |

Posa 4 L Frosag 4 oAt

1 Basic management skill 50%

2 Primary HRM professionalism 25%

3 Professionalism in talent management 25%
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11, # < 2 %37 (English Evaluation method )

Attend 20% Abstracts 20% Performance in class 20% Mid-term exam 20% Final exam 20%

12. 7 = &+ & £ (Chinese Classroom requirements )
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13. % ~ 3% & £(English Classroom requirements )

Preview before class. Abstract writing every chapter. No copied book.
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